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Content Overlays
[image: ]Use content overlays to provide specifications and recommendations about a unique page type, such as the home page, or a repeatable page type. The overlays can supplement your wireframes to add more specific information about content. Some practitioners combine content overlays with their functional wireframes. Just keep in mind who needs to be able to understand, use, and approve what you produce.
On the next page, you’ll find a template you can use to create your own content overlay. I typically create my diagrams in Omnigraffle, but you can do something super simple in Microsoft Word by playing around with table formatting as shown in the template. Here’s an example of a content overlay from page 181 of The Content Strategy Toolkit.


	<Template/Page Name>

	1. <Description of content>
	OBJECTIVE
<Objective of the page type>
CONTENT PRIORITIES
1. <Description of content priority.>
2. <Description of content priority.>
3. <Description of content priority.>
4. <Description of content priority.>
<KEY INFORMATION HEADING>
· <Key point related to content.>
· <Key point related to content.>
· <Key point related to content.>
· <Key point related to content.>

	2. <Description of content>
	3. <Description of content>
	

	4. <Description of content>
	



Page Tables
Use page tables when you need to be really specific about the content that’s needed on a given page or when you want a subject matter expert to review an outline before you get started.
[image: ]On the next page, you’ll find a template you can use to create your own. You may need to add or delete items to meet the needs of your project. Here’s an example of a page table from page 182 of The Content Strategy Toolkit.



















	<Page ID>
	<Page Name>

	Descriptor Tag
	<Page description that should show up in search results>

	Keywords
	<List of key words that should appear on page>

	Template
	<Template Name>

	Page Objective
	<Page objective>

	Primary Use Cases
	· <User scenario statement>
· <User scenario statement>
· <User scenario statement>

	Source Content
	<List of source content, including SME>

	Governance/Maintenance
	Owner: <Name>
Update Frequency: <Timeframe>

	<Component Name>
	<Description of specific content to be included>

	<Component Name>
	<Description of specific content to be included>

	<Component Name>
	<Description of specific content to be included>

	<Component Name>
	<Description of specific content to be included>

	<Component Name>
	<Description of specific content to be included>
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WE'RE IN <LOCATION>

1
OFFICE INTRO

INDUSTRY EXPERTISE

5
SERVICES DESCRIPTIONS

CASE STUDIES

CONTACT

OBJECTIVE

Demonstrate the capabilities and expertise of the loca-
tion, and provide contract information for the sales lead.

Content Priorities

1. Highlight the key differentiator of the location
selected.

2. List the name of the service and a short description
about our approach to providing it and the results a
customer can expect.

3. List the industries the location specializes in and
why that expertise matters. (Industry descriptions
will prepopulate based on the taxonomy.)

4. Include the key contact for the office with a short
bio and contact information.

5. Provide short teasers for case studies (up to three),
focusing on the results of the work.

PREPARING FOR LAUNCH

m Create the taxonomy and map service descriptions,
industry experience, and case studies to the
appropriate locations if you'd like to auto-populate
that content.

m Each office will need to choose a key contact to
include on this page.
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4.1 CLASSROOM TRAINING

Page objective: Familiarize prospective clients with our classroom training
offering, and help existing clients choose between training options.

‘Source content: Training handbook
Phase: 1 (Launch)
SME/Content owner: Jane Fisher,

training manager

Page Title

Classroom Tralning: Getting you up to speed

Priority 1 content
Main content

Present an overview of the classroom training program and its benefits:
= Tallored to each client organization and audience.
= Onsite at the organization's location(s).
= Training team includes experienced educators
and programmers/ technologists.
= Talk about the mix of lecture, exercise, and activities.

Assets: Image of the classroom

Priority 2 content
Virtual classroom

Discuss how the virtual classroom brings the classroom experience to
remote employees. Links to the Virtual Classroom page [Link to 4.2]

Assets: Screen grab

Priority 3 content
‘Ongoing support

Talk about how training continues throughout life of the product via
our support services. Links to the Support section [Link to 5.1]

Assets: None

Content creation Implementation: The source content is not public facing.

The content will need to be edited significantly.

corporate retreats.

Maintenance frequency: May need to be updated biannually after our

Outstanding questions/risks: None
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