
90 RESPONSIVE DESIGN: PATTERNS AND PRINCIPLES 

FOR ALMOST AS LONG AS we've printed on paper, we've had 
advertising. Longer, even: campaign slogans and advertisements 
have been discovered on the walls of Pompeii. In ancient Egypt, 
papyrus was often pounded into sales messages and hung prom
inently. But once we figured out that whole "paper" thing, 
advertising really took off. The earliest printed advertisement is 
a handbill for wares from tenth-century China (FIC 4.1). 

I'm sure the advertisements with which you're most familiar 
are from the printed page-specifically, the display ads that 
appear in magazines, newspapers, and other periodicals. But 
those began modestly. Take a look at the first known adver
tisement for coffee, which appeared in the pages of the Publick 

Adviser in the seventeenth century (FIC 4.2). It was a text-only 
affair, featuring an understated (and rather poetic) testimonial 
for a roaster's services. A century later, if you were to squint at 
the front page of the Times of London, you might notice ads 
for shipping merchants nestled among the columns (FIC 4.3). 

But over time, of course, printed display ads evolved beyond 
their humble beginnings to become more, well, flamboyant in 
nature (FIC 4.4). 
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